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YEARS OF
EXPERIENCE

- CNO

CMO PUBLIC COMPANY LIMITED

o

CMO Company Limited leads the
way in comprehensive worldwide
> marketing communications, engaging .

in the lively fields of creative events FU LL TI M E

and entertainment. Since our

inception in 1986, we've embarked EXPERIENCED
on an impressive journey spanning EMPLOYEES

over 40 years, crafting more than
- 20,000 exceptional creations.

CREATIVE EXPERIENCE



CMO

CMO PUBLIC COMPANY LIMITED

MUS=

CORPORATION

e Event & Experiential Agency
e Corporate & Private
Lifestyle Service

e Equipment Rental . e Entertainment Agency
o Audio, Visual, Lighting . e Creative & Lifestyle
& Special Effect System . Design & Production

@ Exeo

---——----,f‘

CMO '
SPIRITX MUSEUM . £, JECH
e Visual Creator e Learning Center & . Utilities
¢ VDO Production . Museum Creator : Management

& Multimedia
e Digital Content Agency



CREATIVE
EVENT

CMO leads the event
management industry,
integrating it with
marketing communication
to create innovative
experiences. The company
focuses on creativity,
innovation, and
technology.

MUSEUM
CREATOR

The company boasts a
professional team with
expertise in every step of
the operating process,
including concept, theme,
interior, exterior, building,
and maintenance.

CONCERT &

ENTERTAINMENT

We specialize in creating

unforgettable experiences,

blending creativity and
precision for events like
private parties, fan
meetings, and concerts.

OUR SERVICES

EQUIPMENT
SERVICE

Event equipment rental
service is operated under
PM Center Company
Limited. We are an all-in-
one service supply
company that provides
equipment rental service
along with installation
and technician service.

DIGITAL
CONTENT

We are a digital marketing
service provider focused on
comprehensive digital
marketing management,
brand experience design,
and multimedia production,
covering both online and
offline marketing.

CMO PUBLIC COMPANY
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“Lay’s
Master of
Flavor”
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Butterbear

CMO PUBLIC COMPANY LIMITED
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Focusing on Total Experience Solutions

Total

Experience v Overseas Expansion: Expanding services into
neighboring regions to reduce reliance on the
domestic market and build sustainable growth

v' Moving beyond traditional event organizing to
becoming "Experience Creators” with
comprehensive, end-to-end solutions.

Experience-
Tech

Experience
Creators

v'  Experience-Tech: Developing both software
and hardware to create interactive experiences
that match modern consumer behaviors

v Entertainment: Penetrating the entertainment

Overseas Entertainment sector and artist fan meetings

Expansion
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Pipeline In 2H/2026

SET in Booth in Thailand Pride Run
The City 2026 Smart Money 2026 2026

MEGA
World Bank Booth in Character Fest Countdown
Gala Dinner Money Expo 2026 Thailand 2026 2027
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Q1/2026 Performance Highlights

u y D

i : T Liquidi
Total Revenue Financial Position quidity
Management
411.94 MB Assets 1,144.32 MB Cash Cycle: -26 Days
208D 5.4% Yoy INnnASIiodusIuSIA RISy TAsvaSLNSIBUIBVINSVIU ITNEIAANTNS loladd Ay An MiauovesiduanUsutnduvIndn
AUNURTEL FoualiSasialstudy 1a: IIvAUNAzNzIASBSAPALLIIAIUANNIEY au 22 3u fu Q725 Bousuny fEnagnsuskasibunu
AlsanZUsuEdanaL 50S1EIU D/E USUMATUdDItDIDER 1.72 1M KURaUIGLSN IWdSNuaniwAaovlunisaituviu
a:ApUBUENIVNISIBUTUNISUSKSKTEU DeivUUS:aNSN W
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Revenue from Services :YoY

-23.70 MB

-5.4%

435.64

CONSOLIDATE

Unit= Million Baht

Jovanuwanosiala

O nmisiivdudusimMAsUsLTUIINAVEUS:NdUMSiUUS:INAIA:
411.94 (NVUS:INFA

Q amwiAsusivndANibidusu MIKUSBNIDNBU TNSUSU
vuUS:uInUOIUNMISOANNIA:NNSADANS

d dnamwiasusilagsiy Advualknisioiu GdunumsiRusnis
NFVUU DINIBU SIAIFQIAzAUSNISUDVLISUIKINEIVAUSUMFvTU

Q dunuavAlJuKaN (Fixed Cost) gudu Gusaufviduitiou Tuda na:
FyaanNiswunvIu nanndunfGonaninaldovnunisusulnsvasiy
DVLANSIAa:NISIasSUNULIU |Wasa\)s“umsumus:sﬁafuaumn

3 \nuFilfJumuuanuﬁuﬁwﬁ‘nquﬁnﬁ lazKIvlgoIKISa) feed to
food NUNA:Y0uUUPUU BvUdiDusouUnluldya nfksaldkalu
aOUKUL
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Net Profit & Net Profit Margin

Unit= Million Baht

54.06 -33.26 MB

-61.5% Q shaldanav Tusru=AAUNUINLEUTUVIIGEIAU
IDudadukanAnnaudnsIrlsduduanav
dvwaciprfsansanavodviiuudAny

3 nsiwudugpvAEIaluNISUNaNa:usSKIS
lngrw:AIEHatuYAaINS

20.8
O msidagundavupvsialtidunazaununivnsidu

fuvin
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Capital Structure Health
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Cash Conversion Cycle

CCC Engine

Cash Outbound - lﬁunuﬁauluszuu: 47 3u

vIsivuaaciaau 26 Ju

\ USudadumindoau 22 5u tu 01/2568

Cash Inbound - mss:zaanisogIdu: 72 U

AP Payment Terms (72 3u)

Strategic Insight
A2 IAIISNIUNISRSMIVDUIINISEISIIDUAUAM (72 JU) NE1DUIUNIISDUNISIAUIDUDIN
anAN (42 3U) Ad “IU:SDLSU” NFIAUNAN NYILBNIBEFNIWAADVATVEIUTYVU
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Management Strategy

Action 1 Action 2 Action 3
Action 1: USulasvasivdunu Action 2: Shu1dUYIVUNUKLULDEU Action 3: USK1SGNIWAADVIBYSA
(Cost Optimization) (Inventory & AR Discipline) (Active Liquidity Management)

D0UNUASLAIDUAQAIVKLN
(Proactive Cash Flow Planning) W
(KOulpINUSENY aW1SASOVSUMSWAWL
s:9:3U IlaSAvIALCDLUVIUMS

ddugsnolaagivdus:ansmw

AOCNULATNUNIULWUDIUDENDIELIN advs:g:aAUKTRaglUS:GU 42 Su

WomdUAUMBIBTUMSTIBIEUSKIS LLA:USKISOOMSAUAIAVIKED (73.23

(SG8A) [KUSuanavdaandovnus:au auun) (KKYUBOUTDONGDVAUIDKI:
s19ldnuninsovavLciakLgssAD nsavuaulAsuAISaEULUET
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THANK YOU

For more information, please contact
Investor relations, CMO Public Company Limited

>
& el 662 088 3888 #1399

@ E-mail: ir@cmo-group.com
[m] 3T%: [m]
[=] P

www.Cmo-group.com
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CMOGroupTH
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